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Aktuelle områder
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Utvikling av idéen for sosialt entreprenrørskap
Interesse og behov
Planlegging av virksomheten
Markedsføring
Økonomi



Verktøy
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Ideutvikling
Interessent analyse
Empatikart
Mind on Map
Entreprenørskapsplan
SWOT – Situasjonsanalyse
eAccounting.no
Digital Markedsføringsplattform

https://tools.entreprenerdy.com/
https://help.done.no/article/interessentanalyse/
https://www.storyboardthat.com/no/storyboards/no-examples/user-empathy-template-1/copy
https://web.mindonmap.com/doc/2VvBC51jiHwF7aL0mS76osLCRP6
https://tools.entreprenerdy.com/
https://www.canva.com/design/DAFvheyZ3no/ZuvTXtQvZemL8gBFrcyVqQ/edit?referrer=swot-analysis-landing-page
https://www.eaccounting.no/
https://www.mainbrainer.com/hc/nb_NO/start/
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